Translated from Norwegian.


APPENDIX

Regulation concerning labelling in connection with the electronic sale of videograms

Laid down by Statens filmtilsyn on 28 December 2004 pursuant to Section 8-1 of the Regulation relating to Films and Videograms of 20 December 1999 no. 1515

Section 1 Scope and definitions

This regulation provides specific rules about labelling in connection with electronic sales of videograms from service providers in Norway. Parties established in other countries who sell such services direct to Norwegian consumers are not covered by this statute.

Electronic sale of videograms in this regulation means Internet-based sales or rentals of videograms direct to consumers for business purposes. The definition applies only to services where the videogram is ordered and transferred electronically via various types of broadband technology, and where the customer himself can decide when to start playing the videogram, hereunder in a time-limited period.

Service provider in this regulation means any business established in Norway involved in the electronic sale of videograms.

Distributor in this regulation means anyone who is registered as distributor of a specific videogram title noted in the Norwegian Media Authority’s videogram register, cf. Section 2-1 of the Regulation relating to Films and Videograms of 20 December 1999 no. 1515. Distributor and service provider can in some instances be one and the same party, depending on who registers the videogram and who sells it electronically to consumers.

The regulation does not apply to parties who are only engaged in the technical arranging of sales, such as cable companies, Internet or access providers, and the like.

Section 2 Application for permission

Service providers shall apply to the Norwegian Media Authority for permission to publish electronic copies of the registration mark for a videogram. This is done on a special form, which provides the Norwegian Media Authority with the necessary information for how the requirement for labelling is ensured. The Norwegian Media Authority may instruct a service provider to carry out the labelling in another way if the Norwegian Media Authority deems that the implemented or planned measure does not satisfy the requirements for labelling.

Section 3 Requirement for labelling

The following information shall be clearly communicated to the person ordering the videogram before a final order can take place:

a) The videogram’s registration number from the Norwegian Media Authority

b) Recommended age limit

c) Authorised distributor

d) The Norwegian Media Authority’s name and logo

Section 4 Only registered videograms may be sold

All videograms that are sold shall be registered with the Norwegian Media Authority. This is the responsibility of the distributor, who, pursuant to Section 7 of the Act relating to Films and Videograms is responsible for content.

Section 5 Entry into force

The regulation comes into force with effect from …………... At the same time, the existing Regulation for Labelling relating to the Electronic Sale of Videograms no. 1663 of 17 December 2002 is repealed. From the same date, Statens filmtilsyn, Eierskapstilsynet and Statens medieforvaltning will merge and change their name to Medietilsynet (Norwegian Media Authority), cf. Proposition no. 40 (2003-2004) to the Odelsting.

