Bill
on amendments to the Act on alcohal, no. 75/1998, with subsequent amendments
(@ clearer prohibition for advertisements).

(Presented to parliament at the 140th congress2011-2012.)

Article 1

Article 20 of the act isworded as follows

Any type of advertisement or other commercial messages for marketing for alcohol or particular
types of alcoholic beverages are prohibited. Thisban also appliesto liquid which is below 2.25% of
pure alcohol if it is put onto the market in packaging which is so amilar to packaging of alcoholic
beverages that there is a risk of confuson between the alcoholic product and the non-alcoholic one.
Furthermore, it is prohibited to show consumption or any type of other treatment of alcohol in
advertisements or other commercial messages or information about another type of product or
ervice.

The term commercial message sgnifies text, photos and/ or audio which isintended to seer direct or
indirect attention to types of alcohol or other agpects associated with alcohol consumption, and is
digributed for a payment or presented for its own benefit. Commercial messages are consdered to
be advertiang, product insertion, sponsorship of media content and sponsorship in relation to
gatherings or events as well as hidden commercial messages which are intended to serve marketing
goals and which can midead consumers concerning their nature.

The ban extends in the same way to commercia messages which only include a company name
and/or logo of an alcohol manufacturer. However, a manufacturer which in addition to alcohol
produces other beverage products is permitted to use a company name or logo in commercia
messages which are intended for marketing those beverages on the explicit condition that non-
alcoholic beverages are involved in the eyes of the law, and that reference would not be made to the
alcoholic beverage production and that there exigs no rik of confuson between the acoholic
production and that which is being marketed with the name of a product, packaging or other
attributes

Prohibition in accordance to Paragraph 1 does not apply to:
1. Commercial messagesin a foreign language in a foreign publication which istransported to the
country, except if the main purpose of the publication or importation isto advertise alcohol.
2. Commercial messages in foreign retransmissons, when they are in accordance with laws of the
trangmitting country.
3. Identifiers with a company name and/ or logo on normal equipment to service alcohol at a
resaurant where alcoholic beverages are permitted. The same applies for on-dte boards and displays
4. ldentifiers with a company name and/ or logo on an alcohol manufacturer’s product packaging,
gationery or other things which directly are related to the manufacturer's operations



5. Price and product information which are provided on the webste of the Sate Alcohol and
Tobacco Company of Iceland, the webste of the DutyFree shop and on webstes of regigered
alcohol importersfor orders and sale of productswhich pertain to this Act, on the conditions of
clauses 1-3 of the Paragraph.

6. Discusson in news or trade journals, news, cultural and cooking shows, on the condition that
alcohol isnot discoursed on or advertised in accordance to thisAct for payment or other
reciprocation or in connection with marketing of the product.

7. Other audio or visual media content and other film content than advertissments and commercial
messages which is produced in accordance with the laws of the manufacturing country.

Article 2
After Article 20 of the Act, there is another article, Article 20 a, asfollows
Monitoring of whether a violation has occurred againg Article 20 isthe regponsbility of the
Consumer Agency. The Consumer Agency can charge each individua or legal entity which
negligently or unintentionally violates Article 20 with a governmental fine which can amount for up
to ISK 10 million. A legal entity may be charged a fine regardless of whether fault isfound to be
tied to alegal entity’s employee. In deciding afine, i.a. the seriousness of the violation and earnings
of violation if applicable, will be taken into consderation. Fines go to the Icelandic State Treasury
after deducting cogs associated with their collection. A decison of the Consumer Agency may be
challenged via the Appeal Committee of Consumer Affairs within four weeks from an individua’s
notification of the ruling. A purchaser of commercia messages, whether he is an individual or lega
entity, isregpongble for their content if he haslegal domicile in Iceland or if Icelandic jurisdiction
pertains on another bads. In other cases, whoever publishesthe content or in another way digperses
the commercial message isliable.
If the Consumer Agency hasruled that a violation has occurred againg Article 20 and the illegal
conduct has not ceased, the Consumer Agency can charge a per diem fine which can amount up to
ISK 500 thousand each day until the illegal conduct isceased. Per diem fines will not be given for a
longer time-period than 100 daysat atime. A decison about per diem fines shall be presented in
writing in a certifiable manner to whom they are intended. A decison on per diem fines may be
challenged via the Appeal Committee of Consumer Affairs within fourteen days from which it was
presented to whom it isintended. Per diem fines are not calculated before the period during which
complaints may be lodged; also, they go to the Sate Treasury after deductions from the cog of their
collection. If adecidon isbrought before the Appeal Committee of Consumer Affars per diem fees
are not given until the Committee’s opinion is available. The provisons of Act no. 57/2005,
regarding monitoring of business practices and marketing, apply for the legal remedies and
monitoring of the Consumer A gency, including court procedures where appropriate. A Consumer
Agency decison will not be referred to the courtsuntil the ruling of the Appeal Committee for
Conaumer Affairsis available. A ruling by the Appeal Committee shal be available within sx weeks
from when an appeal is received by the Committee. Rulings by the Appeal Committee of Consumer
Affairs are final within the government and are enforceable. In the case that an individual does not
accept an Appeal Committee ruling, he may then take legal action for annulment before the courts
Such action shal be taken within Sx months from when an individual was notified of the Appeal
Committee's ruling. Proceedings neither delay the adoption of the ruling of the Committee nor the
permission for legal enforcement.

Article 3



Ingead of the words “ Violation againg this Act or set rulesin accordance with it involve” in
paragraph 1 of Article 27 will be the following: Excluding Article 20 violations againg thisAct or
rules st hereunder in accordance to it are involved.



